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The Proposed KREMS-Framework
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What are the roles of SBR in the
proposed KREMS-Framework?



The KREMS Engine
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Some possible scenarios
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Scenario 2
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Scenario 3
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Scenario 5
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Scenario 6
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Conclusion

A framework that was adapted from a knowledge-based CRM framework is
proposed to increase the response rate for the business-based survey in BPS.
The engine of this framework is the knowledge which mainly sourced from
SBR.

As for the example for the use of SBR data: segmentation based on statistical
unit, burden level, lifetime value, institutional sector, respondent phase, and
industrial sector.

The segmentation will affect the styles of respondent communications which
in the end will increase the response rate for the business-based survey.



